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viscom, the leading trade fair for visual communica tion,
has been setting the pace in this incredibly fast-m oving
technology segment for the last 24 years.

Nowhere else in Europe can such high concentrations of
expertise, insider knowledge, innovative developmen ts
and industry highlights be encountered.

Industry insiders who want to keep abreast of the 
very latest developments in the market come to the 
viscom. Everyone who is anyone in the signmaking and
printing technology sector attends. In 2008 the event 
in Frankfurt attracted 10,541 visitors from all over the
world, checking out the products and services of the 
279 exhibitors Ð an unprecedented response.

And there is no end in sight to the upwards trend. The
viscom is the place for marketing managers from ret ail
and industry, for buyers of materials and machinery  
and for small trade. It's all here: Highly knowledg eable
trade visitors come to check out machines, components,
materials and services for digital printing and ind ustrial
inkjet printing, engraving, light advertising, digi tal
signage, textile refinement, PoS presentation techn olo-
gies, outdoor advertising, ambient media.

As a focus of all market activities in the field of  visual
communication, viscom is the main meeting place and
number one exhibition.

Exhibiting at the Digital Signage World Ð
the exhibition within an exhibition

n  Providers of soft and hardware 
and complete solutions

n  Exploit synergies

n  Digital Signage Developer Park
for software and service providers

n  The Digital Signage Best Practice Awards Ð 
the original! Europe-wide awards in the categories
Retail Signage, Information Signage, Guiding
Systems, Content and Interactive: the largest 
presentation of projects in Europe.

n  Digital Signage Days 2010: two whole days of
workshops for newcomers, technicians and users,
featuring plenty of best-practice examples

n  Digital Signage Lounge: networking get-together
for the sector

Experience visual communication

The viscom and its various topic areas cover the world
of visual communication in all its variety.

viscom Ð The Number 1 in Europe 

Industrial Inkjet Printing Ð
new opportunities in a growing market

n  Industrial Inkjet meets Materials special show Ð
the materials show

n  Meet the Professionals Ð Talk and Topics

n  Industrial Inkjet Park Ð for exhibitors looking to
tap into new markets with the minimum of effort

n  Industrial Inkjet Workshop Ð the platform where
exhibitors present their latest inkjet ideas

The exhibition for top signmaking
products

n Digital Signage Best Practice Awards in 5
categories

n INNOVATION AWARDs in 5 categories

n Best Practice Awards Light Advertising

n European Car Wrap Contest
The exhibition for new
ideas and business deals

42.0 %of the visitors came with 
a firm intention to buy

The exhibition of managers

57.0 %  top management and self-
employed business owners

The exhibition organised 
for and by professionals

Current topics and their everyday
practical applications are presented
in high-calibre seminars and specia-
list forums.

The successful 
exhibition

10,541 visitors
279 exhibitors

The exhibition of 
decision-makers

45.0 %with full purchasing
authority

23.0 %with contributory
purchasing authority

The exhibition for 
first-time exhibitors

The complete all-in-one starter 
package

The international
exhibition

Visitors from more than
75 countries

The B2B exhibition

62.0 %displays, guiding and PoS systems
60.0 %materials and consumables
52.0 %digital printing
39.0 %outdoor advertising
38.0 %signmaking/signs
35.0 %digital signage
31.0 %light advertising
27.0 %fabric refinement
(main areas of interest 
taken from visitor survey)



viscom night Ð post-exhibition get-
together, including awards ceremony

Networking, celebrating, relaxing ... it's great ju st to
be there when the viscom INNOVATION AWARDs, the
Digital Signage Best Practice Awards and the Best
Practice Awards Light Advertising are presented on
the 2nd day of the event. 

Take advantage of this amazing variety Ð
with plenty of well-known providers and
sectors

n  Digital printing

n  Light advertising

n  Digital signage

n  Industrial inkjet printing

n  Signmaking

n  Outdoor advertising

n  PoS/display

n  Textile refinement

n  Ambient media

n  Engraving

"Right from the outset this 
year's viscom exceeded all 
our expectations, both in 
terms of visitor numbers 
and sales meetings."

Bernd Grote, 
Managing Director, 
GOP GmbH Germany Sales
GRAPO Technologies

viscom frankfurt Ð
What they said

"The number of visitors was 
incredible Ð our staff scarcely had
time to catch their breath. The viscom
was disproportionately good in 
comparison to the other trade fairs
we know Ð this is where all the 
high-calibre trade visitors are."

Wolfgang Tropartz, 
Head of Sales,
Customer Services Sihl GmbH

"We also saw strong demand 
in the traditional field of 
signmaking. The viscom is clearly 
targeted Ð making our role as 
exhibitors easy to play."

Hans Jšrg Rudolph, 
Managing Director.
EPS Profiled Solutions GmbH

Added value Ð make attending the 
exhibition even more attractive for your
customers

n  demonstration area featuring live demonstrations

n  Corel Workshop

n  Adobe Workshop

n  Media Production Day

n  Signmaking Day

n  2nd edition of the First European Wrap Star
(car wrap contest)

n  2nd Best Practice Awards Light Advertising 
showcasing the most creative and innovative light
advertising projects

n  4th Digital Signage Best Practice Awards

n  4th INNOVATION AWARDs in the categories Sign -
making Ð manufacture and POS, Large-format digi-
tal printing, Light advertising, Textile refinement

n  Digital Printing Day

n  Outdoor Advertising Day
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Reed Exhibitions Deutschland GmbH

Phone: +49 (0)2 11/90 19 1-197
Fax: +49 (0)2 11/90 19 1-149
Všlklinger Str. 4
D-40219 DŸsseldorf | Germany
E-mail: exhibit@viscom-messe.com
Web: www.viscom-messe.com

viscom hall 3.0, 
Frankfurt Exhibition Centre

Hall 3.0 is at ground level, has a total floorspace 
of 18,495 m2 and few pillars. Electricity, water, 
telephone and Internet supply shafts are sited
throughout the hall.

The viscom team

The viscom team is on hand to guide you through the world of viscom and is always available to answer questions.
We do everything in our power to ensure your involvement in the exhibition is a success.

Petra Lassahn,
Event Director

Christian 
Hruschka,
Project Manager

Natalie Depuhl,
Project Assistent

Anja Heukrath,
Sales Executive

M—nica Tocino 
Fuillerat,
Sales Executive

Tanja Beer
Sales Manager

viscom sales agents

Your viscom contacts worldwide: 
China, France, the United Kingdom, India, Israel,
Italy, Korea, Poland, Taiwan, the Czech Republic,
Turkey, the USA. Contact details can be obtained
from: www.viscom-messe.com/salesagents

Verena Raulf,
Project Assistant



Display and PoS solutions are becoming increasingly
complex and elaborate. New materials, refinement
techniques, digital media and lighting technologies
are steadily gaining in importance here.
They turn modern product packaging into genuine eye -
catchers and encourage impulse buying of discounted
products at the PoS. Because it's the "final five seconds"
which decide whether shoppers go for product a or b.
Over 80 %of product decisions are made by consumers
at the PoS.

The established core viscom areas of

n Signmaking

n Lighting technology

n Digital and customised printing

n Refinement techniques

n Digital Signage

provide a comprehensive overview of what the market
has to offer, including the latest trends, technologie s
and processing options. The viscom is therefore the ideal
platform for manufacturers and suppliers of display,
PoS and packaging solutions looking to do successful
business.

DISPLAY/PoS World at viscom frankfurt 2010 Ð
Attracting more and more attention

Display/PoS Ð the new viscom core segment:

n Dedicated exhibition area Ð the DISPLAY/PoS World

n Cross-sector networking platform

n Special presentations and supporting programme

n Presentation of SUPERSTAR 2010 Awards

n For providers of

n Displays

n PoS equipment

n Product presentation systems

n Shop systems

n Promotional articles

n Display development

n Packaging types

n Packaging development

n Design and agency services

17th SUPERSTAR competition Ð a stellar show at the
viscom

Presentation of the gold SUPERSTARs to exhibits in 
the categories: 

n Short-term, Long-term, International, 
Digital Signage, Consumer Packaging

An independent jury of industry marketing experts
will assess the following criteria: 

n Function, Communication, Design, 
Technical Implementation, Innovation

Also: Presentation of Platinum SUPERSTARsto the 
gold winners of the competitions in Germany, Poland
and Italy.


